Consumer choice of purchasing private-label drugs: an empirical study in China.
This research investigates factors influencing Chinese consumers' purchase choice of private-label drugs over rational brand equivalents. Survey data were collected from 251 Chinese consumers. Results show that their purchase choice of private-label drugs is significantly influenced by drug trust and perceptions of drug quality, but is not influenced by private-label drugs' price advantage. Store trust and perceived drug quality are significant predictors of drug trust. Store trust also positively affects perceived drug quality. Finally, store trust is significantly influenced by product quality and service quality.